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•Major awards from customers in fiscal 2006

Recipient ReasonName Customers

Educations of  Diag-Meister

•Inquiries and comments regarding DENSO products

Total
9,307

Other 14%

Environmental systems 3%

Communication devices  2%

Ionic air purifiers 1%

Clean air filters 2%

ETC
47%

Spark plugs
19%

Car navigation systems 
12%

Improving service level
(1) After-sales service structure
Based on the policy of DENSO such that “products and 
services are integral,” the following services are 
conducted: check and repair of automotive parts; sales 
of spare parts; and recovery of CFC refrigerant in car air 
conditioning systems.  In Japan, the eight regional sales 
companies conduct the services in coordination with 691 
service stations (designated service stations, dealerships).  
Also, 3,700 overseas service stations in 98 countries 
conduct the services.  Furthermore, at the “Service 
Training Center” of headquarters and the training facilities 
around the world, the Company seeks to improve the 
technical skills of its staff.  At the same time, the 
Company holds an annual “Global Service Conference” 
in which the responsible persons in each country share 
information and discuss the solutions for respective 
issues.

(2) DENSO Diag-Stations
Due to the progress in the electronic control of 
automobiles, the service 
sites of DENSO are 
increasingly required to 
provide sophisticated 
technical responses.  In 
order to promptly 
correspond to this trend, 
DENSO launched 
“Diag-Stations” in which 

technicians and facilities are available to promptly 
diagnose the faults in advanced vehicles.  At 
Diag-Stations, DENSO deploys its original analytical 
equipment, such as fault diagnosis testers and data 
recorders, and installs “DENSO Diag-Masters” who have 
certified by a Company-unique examination.  By 2010, 
DENSO plans to open 50 or more Diag-Stations in Japan.

Strengthening customer service desk
Under a strict information security, the comments and 
suggestions of customers are informed to the concerning 
departments, thereby seeking to respond to them with 
necessary improvements.  In May 2007, DENSO 
established a new “Customer Service Center” to respond 
to its customers more promptly and properly.

Response to malfunctioning
In the event of a serious malfunctioning in a product, 
DENSO promptly notifies the information to customers 
and relevant organizations through different media, while 
furnishing a structure for the recall and the repair of the 
product in question.
In March 2007, a component used in three types of the 
product “Spot Heater,” manufactured between 1982 and 
1990, were found to potentially cause a smoke or fire 
hazard.  The problem were attributed to the cracks in the 
solder for a current-control component (type: 12F, 12FD), 
and the breakage due to the long use of oscillating 
function (type: 7FX).  DENSO immediately posted the 
“Expression of apology, and the request of withdrawing 
and recalling” on its website and all national newspapers.  
The Company also established a toll-free number for the 
“DENSO Spot Heater Recall Reception Center.”  As of 
July 2007, there have been no reported cases of fires or 
injuries caused by these products, but the Company is 
continuing to pour its full efforts to recall the products.

Apology and notification concerning the Spot Heater
http://www.denso.co.jp/ja/topics/070327-01.html
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Contribution in 3 parts
of world (fifth time)

Improvements in the cost of
Lexus LS

LS460 components

Performance on cost
improvement

Recognition of quality

Recognition of quality

Performance on VA/VE 
improvement

Overall recognition of quality,
cost, and delivery

Toyota Motor 
Corporation
(Japan)

Toyota Motor 
North America

Toyota Motor 
Europe

General Motors

DENSO

DIAU, AAA
(Australia)

DMAT (U.S.A.)

DNBA (Spain)

DNEU (Regional
headquarters in Europe)

Toyota Motor
Corporation Australia

Proposal in component
integration activities 

Overall recognition of quality, service,
technology, and cost of four products

Honda Motor 
Co., Ltd. (Japan) 

DENSO

DENSO

DENSO

Suzuki Motor
Corporation (Japan) 

Global Contribution
Award

Excellence in Cost
Improvement Award

Technical Development
Award

Quality category:
Gold

Quality category: 
Bronze

Cost Improvement
Category: Gold

Excellent Supplier
Award

Supplier of the Year 

VA/VE Proposal Award

Parts Integration Award
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Stereo Image Processing ECU (World first) Driving Assistance ECU (World first)

Instrument cluster with TFT LCD

The pursuit of safety, comfort, and 
convenience

To “create an advanced automotive society,” DENSO is 
making its efforts to develop innovative products mainly 
in the areas of “environment, safety, comfort, and 
convenience.”  In fiscal 2006, the Company made the 
following progress in the areas of safety, comfort, and 
convenience.  Such progress was applied to the Toyota 
“Lexus LS460” which has been on sale from September 
2006.  (see page 55, a subsection for products in the 
Environmental Reporting section)

The development of products for a new “Pre-Crash 
Safety (PCS)” system
The PCS developed by the Toyota Motor Corporation is a 
safety system to reduce mutual injuries by actuating such 
as brakes and seatbelts on the brink of an unavoidable 
collision.  Toyota’s “Lexus LS460” has mounted a new 
PCS system in which sensors detect not only cars or 
obstacles, but also pedestrians.
DENSO developed the following for the new PCS  
system: 1) “Stereo Image-processing ECU,” which 
processes the data sent from the stereo camera for 
three-dimensional objects including pedestrians; 2) “Front 
Millimeter-wave Radar,” which detects the obstacles in 
front of a vehicle; 3) “Driving Assistance ECU,” which 
controls PCS system basing on the information from 
Stereo Image-processing ECU and Front Millimeter-wave 
Radar; and 4) “Pre-crash Seatbelt ECU.”  With these 
products DENSO is contributing to improve              
safety performance.

New climate control system
By the world’s first infrared sensor “Matrix IR Sensor,” 
which detects the surface temperature of rear 
passengers individually, the new climate control system 
automatically controls the air temperature and the air flow 
rate according to each rear passenger’s thermal 
condition.  Also, the oxygen concentration conditioner, 
which prevents a decrease of oxygen concentration 
inside the vehicle cabin, and the new rear air conditioning 
unit, which realizes excellent low noise performance, are 
installed in the system to improve passenger’s comfort.

(1) The Development of remote security system
DENSO developed, together with Toyota Motor 
Corporation, the world’s first remote security system 
with a remote immobilizer function*. When a vehicle and 
its key with an immobilizer function are stolen, the 
support center sends orders to the vehicle to prohibit the 
engine’s restart.  As such, this system has improved the 
vehicle’s anti-theft security.
* Immobilizer is an anti-theft system for vehicles, which allows the vehicle’s engine to start 

only when the authentication code of the key matches with the vehicle electronically.

(2) The development of cluster with TFT LCD display
For the first time in the world, DENSO developed a 
superior backlight-unit for the TFT Liquid Crystal* Display 
(LCD) on instrument clusters using a high-luminance 
Light-Emitting Diode (LED).  This information device gives 
highly readable information to drivers.  The unit does not 
contain mercury, an 
environmentally hazardous 
substance, and reduces 
energy consumption by 20% 
compared with conventional 
cold-cathode tube type 
backlight-unit.
* Liquid crystal using thin-film transistors

•Mechanism of detecting a pedestrian

Obstacle detection by a
millimeter-wave radar

Near-infrared ray irradiation

Distance measurement and
three-dimensional recognition
by a stereo camera

•New climate conditioning system

Matrix IR sensor

Front HVAC unit 

Oxygen concentration
conditioner

Rear air conditioning unit

Air diffusers
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Comfort




