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Report on
Social Responsibility
Responsibility to Customers 
Basic stance / Promotion structure /

Improving customer satisfaction / DENSO’s service 27

Responsibility to Employees 
Basic stance / Promotion structure /

Employment / Labor relations / Respect for human rights 31

Human resource development and human resource systems 33

Employee Motivation Survey and initiatives to improve 

organizational capabilities / Encouraging diversity 34

Safety and health / Promoting the health of our employees 36

Responsibility to Shareholders and Investors 
Basic stance / Disclosure policy and IR activities /

Shareholders status and dividend policies / 

Evaluation by outside institutions 38

Responsibility to Suppliers 
Basic stance / Promotion structure and assessment mechanisms /

Promoting CSR throughout the supply chain / 

Ensuring procurement departments practice open, 

fair and transparent transactions 39

Responsibility to Global and Local Communities
Basic stance / Promotion structure /

Hitozukuri (human resource development) / 

Harmony with the environment / 

Support of employee volunteer activities / 

DENSO Group Community Service Day 41
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